In this study, The purpose of this study is to empirically analyze the effect of user motivation on user perception formation of SNG which is rapidly expanding through combining mobile SNS and game advantages.. To this end, research models and hypotheses are presented based on the results of comprehensive review of utilization and gratification theory and related literature.. A total of 266 SNG service users were surveyed and empirical analysis was conducted based on the collected data. The results of the empirical analysis are summarized as follows. First, the motivation to use SNG service has a positive effect on satisfaction and commitment. Second, satisfaction of users of SNG service did not have a significant effect on commitment. Finally, satisfaction and commitment of SNG service users have a
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